


MEETINGNEWS.COM ONLINE OPPORTUNITIES

NATIONAL NEWSLETTERS
Reach Out To Our Subscribers Weekly:

Unique MiMegasite headlines and stories appear in each
e-newsletter. Drive over 50,000 qualified subscribers* to your
website. Advertise on the timely newsletters that are emailed
to a qualified audience weekly.

Total e-newsletter subscribers to MiMegasite.com every week™:
26,400 Successful Meetings
25,400 MeetingNews

REGIONAL NEWSLETTERS

The Successful Meetings/MeetingNews Regional
e-newsletters offer in-depth coverage of the
hospitality and meetings industry that cannot be
found anywhere else.

Read the latest news about hotel developments, city

infrastructure development and unique services provided by

CVB's in the Northeast, South, West, or the MidAmerica.

At least twice a month each regional newsletter reaches™:
Northeast - 42,000
South - 29,000
West - 36,500
Mid-America - 37,700

Additional newsletter sponsorship opportunities
are also available. Please contact Jared Smith at
646-654-7326 or jared.smith@nielsen.com for
more information.

MEETINGNEWS

THIS WEEK

Advertise alongside breaking
developments that affect the
business meetings industry.

........

ADVERTISING OPPORTUNITIES

LEADERBOARD PREMIUM STANDARD
SQUARE SQUARE
Rates $4,000 $3,500 $3,000
Dimension 728 X 90 or 468 X 60 300 X 250 300 X 250

* Publisher's Own Data as of October 2008
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MeetingNews

www.MeetingNews.com

CUSTOM PUBLISHING

IN 2007, MARKETERS SPENT $55.6 BILLION TO PRODUCE
CUSTOM PUBLISHING PIECES*, MAKING CUSTOM MEDIA
ONE OF THE FASTEST GROWING MARKETING SEGMENTS

BEHIND INTERNET MARKETING.

Partner with the editorial experts at
MeetingNews Magazine to define your
audience, refine your goals, and create
an editorial environment that positions
your company as a thought leader and
a long-term professional resource for
your readers.

DEFINE YOUR AUDIENCE
With more than 2 million subscribers
of 40 publications, Nielsen Business
Media offers marketers a built-in audi-
ence for their message**. MeetingNews
Magazine offers 41,000 subscribers*.
From this broad base, you can drill
down to your core audience and find
the groups that fit your target profile.
Select categories include:

Geographic region

General industry

Speciﬁc industry segment

Business title

Professional activities

Size of company

Volume of business

.. and more!

* June 2008 BPA Worldwide

** Publisher’s own data

mexico

conventions + meetings + incentives
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CHOOSE YOUR FORMAT
From pocket mini-guides to digital
magazines, MeetingNews Magazine’s
Custom Publishing team can execute
on your vision,

PRINT PRODUCTS
Every week MeetingNews Magazine
hits the desks of decision-makers
across major industries. Distributing
your printed custom publishing pieces
with our award-winning
publications gets your message to
the people you care about.

Sponsored coverage of hot

industry issues

Custom how-to guides

White papers

Company profile advertorials

Adpvertising inserts

Pocket information booklets

DIGITAL PRODUCTS

Ready to explore digital marketing?
MeetingNews Magazine's Custom
Publishing team allows you to combine
two fast-growing marketing trends in
the industry: Internet Marketing +
Custom Publishing.

Our digital products are specially

Thie Guide o INtErMaLK

* Custom Publishing Council, 2007

designed to be viewer-friendly on
the screen, easy to print for offline
reading, and a cinch to pass along to
co-workers around the globe.
Custom HTML e-newsletters
Custom HTML e-postcards
Interactive digital brochures
Interactive digital magazines

Digital formats give you the feedback
you need — instantly and accurately —
and offer readers immediate access to
additional information about your
brand. Use an online format if you
want to...

Use rich media/interactive

content, such as pop-up ads,

animation, streaming video, audio,

or point roll ads

Distribute internationally

Incorporate live URLSs within

the publication content

Provide content search capability

via keywords

Reinforce a high-tech or

environmental marketing

message/reputation

Complete opt-out management
provided
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ADVERTISING RATES 2009 MeetlngNeWS

www.MeetingNews.com

MAIN ISSUE COLOR RATES

AD SIZE 1X 3X 6X 12X 24X
Full Page $16,100 15,620 14,570 14,120 13,290
2 Page Spread 30,120 27,550 27,270 25,650 24,890
2/3 Page 13,210 12,800 11,950 11,240 10,900
1/2 Page 9,980 9,680 9,030 8,490 8,230
1/3 Page 6,760 6,560 6,130 5,760 5,600
1/4 Page 5,640 5,470 5,090 4,780 4,650
Footer Ad 6,030 5,670 5,320 5,010 4,710
Front Cover Box 4,990 4,690 4,410 4,150 3,900

COLOR RATE EXCEPTIONS

A. Matched color: Deduct $720 from 4-color rates
B. 2-Color/Spot: Deduct $1190 from 4-color rates
C. Color/Metallic Ink: Add $1840 to 4-color rates

MAIN ISSUE COVER RATES

2009 COVER RATES 1X 3X 6X
Cover 2 or 3 $16,540 16,050 15,570
Cover 4 18,010 17,460 16,940

MeetingNews Regional Editions

REGIONAL EDITION
COLOR RATES

AD SIZE 4-Color

Front Cover Footer 2,100 MeetingNeWS MeetingNeWS
Full Page 3.500 northeast west
1/2 Page 2,300 ] ]

/3 Page o0 MeetingNews MeetingNews
1 page 1,400 south midamerica

CLASSIFIED RATES AVAILABLE UPON REQUEST
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MeetlngNeWS ADVERTISING SPECIFICATIONS
www.MeetingNews.com

Trim Size: 9" Wide, 10 7/s" Deep

LIVE AREA & NON-BLEED BLEED SIZE TRIM
AD SIZE WxD WxD WxD
Full Page/Spread* 7%:x 10 9% x 11% 9x10%
2/3 Page 5% x 10 5% x11'%
1/2 Horizontal 7% x 4% 9% x 5%
1/2 Horizontal Spread ** 16 x 47 18% x b%
1/2 Island 5% x 7%
1/3 Vertical 22 x 10
1/3 Square 5% x 4%
1/4 Vertical 2 X 4%
1/4 Square 4 x 4%
Footer Ad 7Y x 1% 9% x 2
Front Cover Box (Top Right) 2% x 1% 2Yu x 2
Front Cover Box (Bottom) 4 x 1%

* Provide 2-page spread as single page files

** Allow /2" for gutter pull, ('/s" on each side of spread) so that cross-over copy and images remain outside gutter during binding.

MEETING NEWS MEDIA KIT 2009

Full Page 2-Page Spread 2/3 Page 1/2 Horizontal Front Cover Box
1/2 Horizontal Spread 1/2 Island 1/3 Vertical 1/4 Vertical Footer Ad
1/3 Square 1/4 Square




MEETINGS

MeetingNews

www.MeetingNews.com

DIGITAL ADVERTISING SPECIFICATIONS

Ad materials are to be supplied as digital files in the pre-
ferred PDF/X-1a (vector) format. Create one PDF/X-1a file
per ad or ad page; spread ads must be submitted as two
single page files.

To match the color expectations of our advertisers, Nielsen
Business Media requires the PDF/X-1a file format and a
SWOP proof for each ad submitted. Advertiser/agency
accepts full responsibility for reproduction variations
between the digital file and the printed image for ads sub-
mitted in non-preferred formats. Non-adherence to the
preferred format may necessitate production fees. Nielsen
Business Media is not responsible for making corrections
to supplied files.

Customer-supplied digital files and SWOP proofs will be
retained for up to three months following publication date
and then destroyed unless otherwise requested in writing.

PDF/X-1A FILE PREPARATION
Adherence to the following guidelines in application file
preparation will aid in successful file conversion:

e Create ad layouts in a professional desktop publishing
program such as Adobe InDesign® or QuarkXPress™.

e Orientation: Set native application files in portrait mode
at 100% with no rotations.

e Color: Define all colors as Grayscale or CMYK process
unless intended to print as a spot color (Pantone) on
press. RGB, LAB and ICC based colors are not allowed.

e Images: Must be SWOP-compliant with a minimum reso-
lution of 200 dpi. All high-resolution images and fonts
must be included. OPI selections should be turned off.
Do not nest EPS files within other EPS files. Save images
in TIFF or EPS format, with no embedded color manage-
ment profiles.

e Set screening at 150 Ipi.

e Trim, bleed and center marks should be included in the
file but kept outside the “live” area. Bleed must extend
1/8" beyond trim. Keep live matter 3/8" from trim edge.

e Type: Use Postscript Type 1, Open Type or TrueType fonts
only. Text containing thin lines, serifs or small lettering
should be restricted to one color.

e [ ayers within the document file must be flattened.

e Generation of acceptable PDF/X-1a files is done by the
output of a Postscript file (.ps) which is then distilled
through Adobe Acrobat Distiller to avoid font, transparen-
cy and layering issues. It is recommended that the PDF
file be certified PDF/X-1a using a PDF preflight utility like
Adobe Acrobat Professional (version 6 or higher) or
Enfocus PitStop.

e Do not export PDF/X-1a files out of page layout
applications (Adobe InDesign® or QuarkXPress™).

PROOFING REQUIREMENTS

A SWOP certified proof is required for all color ads. Proofs
must be representative of the supplied file at actual size
and display a printer’s color control bar. Alternative proofing
formats will be used for content only. Visit www.swop.org
for a complete list of current certified proofing options.

When calling for spot color (Pantone) usage on press,
clearly indicate such on the supplied proof.

SUPPORT SERVICES
For user-friendly, online PDF certification, visit
www.magsend.com.

AD SUBMISSIONS

CD or DVD in Macintosh format: Enclose a copy of the
insertion order and label the media with the following:
Magazine name, issue date, advertiser, agency name, con-
tact name and phone and file name/number

Ad submissions via FTP: Use a ftp program like Fetch

(these programs are usually free, and easy to use)

e Go to ftp address:
ftp.production.nielsenbusinessmedia.com

e Enter user name:

NBM_MN Main issue of Meeting News
NBM_SM Main issue of Successful Meetings
NBM_SMS Supplements of Successful Meetings

e Enter password: NBMuserO1 (case sensitive)

¢ Drag and drop the file into the window.

e Alert the magazine’s production manager that a file has
been uploaded.

e Provide a SWOP proof that should be shipped
simultaneously.

e File naming: Publication short name or acronym, issue
date and ad name.

Example: MN_MarchO9_Starwood

E-mailed ad submissions are NOT acceptable.

MORE INFO

For more information regarding these specifications,
contact Adam Schaffer at 646-654-7295 for Meeting News
and contact Grace Casey at 646-654-7293 for Successful
Meetings Main issue and Successful Meetings
Supplements.
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The Authority on Meetings & Incentives

MEETINGS

CONTACTS

VICE PRESIDENT & GROUP PUBLISHER
Nella M. Veldran

Phone: 646-654-7325

email: Nella.Veldran@nielsen.com

EDITOR-IN-CHIEF

EDITOR IN CHIEF, SUCCESSUL MEETINGS
Vince Alonzo

Phone: 646-654-7361

email: vince.alonzo@nielsen.com

DIRECTOR OF ADVERTISING SALES
Southeast/Mid-Atlantic/Ohio

Larry Mischik

Phone: (770) 604-9641

email: Larry.mischik@nielsen.com

NYC/NJ/New England/Bermuda/Caribbean
Diane DiMaggio

Phone: (646) 654-7332

email: Diane.dimaggio@nielsen.com

FLORIDA

Arthur Hyman

Phone: (561) 736-5374

email: Arthur.hyman@nielsen.com

MIDWEST/TEXAS/LOUISIANA
Patrice Carman

Phone: (312) 583-5522

email: Patricia.carman@nielsen.com

WEST / HAWAII

Sharon Freeark

Phone: (626) 578-0700

email: Sharon.freeark@nielsen.com

INTERNAL SALES

Bonnie Rayfield

770 Broadway New York, NY 10003
Phone: (646) 654-7346

email: Bonnie.Rayfield@nielsen.com

MeetingNews

www.MeetingNews.com

EDITOR-IN-CHIEF

EDITOR IN CHIEF, MEETINGNEWS
Terri Hardin

Phone: 646-654-7364

email: Terri.hardin@nielsen.com

INTERNATIONAL SALES

Canada

Cyndy Fleming

Publicitas APR

Toronto, Ontario

Phone: (416) 363-1388

email: cyndy.fleming@Publicitas.com

Canada - Western Office

Rosalind Genge

Vancouver, BC

Phone: 604-899-8858

email: Rosalind.Genge@Publicitas.com

Mexico & Latin America

Veronica Castro

CASS Media

Mexico

Phone: 52-55/5605-1757

email: veronicacastro@cassmedia.com

Asia/Pacific: Singapore
Lavender Tan

Al Media

Singapore

Phone: (65) 6469-9321
email: lavtan@signet.com.sg

Asia/Pacific: Korea

Mr. Jung-Won Suh, President
Singesi Media Inc.,

Seoul Korea

Phone: +82 2 3275 5969

email: sinsegi-2@sinsegimemdia.info

Asia/Pacific: Malaysia, Thailand,
Philippines

Annie Blanchard & Associates
Philippines

Phone: (632) 646-2497

email: abaltd@skyinet.net

Asia/Pacific: Japan

Hiroko Kujime

Pacific Business Inc.

Tokyo, Japan

Phone: +81-3-3661-6138
email: Kujime-pbi@gol.com

Asia/Pacific: Taiwan

Ye Chang & Paula Liu

Epoch Limited

Taipei, Taiwan

Phone: +886-223-779108

email: epoch.paula@msa.hinet.net;
epoch.ye@msa.hinet.net

Europe: Spain

Luis Andrade

Luis Andrade Publicidad Internacional
Madrid, Spain

Phone: +34-91-441-6266

email: LAndrade@luisandrade.com

Europe: Portugal

Paulo Andrade

[limitade Media International
Lisbon, Portugal

Phone: +351-21-385-3598/45
email: PAndrade@ilimitadapub.com

Europe: France, Switzerland, Monaco,
Luxembourg, Belgium

Georges Freiha

MEEDEX

France

Phone: +33-14610-9856

email: Georges.Freiha@Meedex.fr





